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Top qualiTy Toner

The future of the office printer industry has begun: MANAGED PRINT 
SERVICE (MPS) is the new magic formula. You too, can use this opportunity 
as a tool to create customer loyalty. Use consumable printer supplies of KMP 
with a good conscience. All toners with our QUALITY LABEL “MPS READY” 
have been successfully tested for their functionality in MPS environments 
and work perfectly in standard print management solutions. The ExCELLENT 
PRICE PERFORMANCE RATIO as well as the HIGH QUALITY and RELIABILITY 
of the KMP products remain guaranteed.

www.kmp.com | valerie@kmpuk.biz | 01475 730099
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Following disappointing Q1 printer 
sales, it is encouraging that Oki and 
Brother still see potential in the 
European print market (see pages 
25/26 and 29/30).

Their ambitious sales targets may 
be inflated by assumptions about future 
exchange rates and rely heavily on growth 
in emerging markets, but they are based 
on opportunities in mature markets 
too. Many of these relate to solutions 
and services, especially managed print 
services and secure print, but as HP told 

PrintIT Reseller, product innovation is also 
important. HP has some useful looking 
new laser devices with dual-head scanners 
and colour touchscreens (see page 12), 
but the really interesting stuff seems to 
be happening in the inkjet arena, from 
Brother‘s 100ppm printer to Memjet 
technology and even Lexmark‘s OfficeEdge 
series. Not surprisingly that is also where 
the growth is.

James Goulding, Editor
07803 087228   jamesg@binfo.co.uk
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Nuance to recruit more 
print management 
resellers
Nuance, owner of office productivity 
solutions such as eCopy, Equitrac and 
Dragon Naturally Speaking, is aiming 
to recruit more resellers in the UK to 
capitalise on growing demand for print 
management. 

Mike Rich, Senior 
Vice President and 
General Manager 
of Nuance Imaging 
Division, told 
PrintIT Reseller that 
Nuance’s financial 
muscle would 
enable it to attract 
more independent 
dealers, VARs, VADs 

and concessionaires as it builds a multi-
channel distribution model.

“We started down this path a couple of 
years ago at Equitrac. It’s a fairly expensive 
proposition because the level of touchpoints 
you need on the ground are higher than 
working through the major OEMs,” he said.

“As we recruit more resellers and dealers, 
we have to put more boots on the ground to 
train them to deploy our products and give 
them support and that's not inexpensive. 
But we can now afford to make that 
investment.” 

He added that Nuance’s size is enabling 
it to provide a higher quality of service than 
competitors. “Nuance document imaging 
is a $230 million business and in the next 
three to four years we plan to grow to 
$500 million. If you look at this space, a 

big competitor is a $20 million company 
and at the small end you are talking about 
a $5 million player. It’s very difficult to field 
24/7 support with three shifts of people 
on $5 million, or make the necessary R&D 
commitment,” he said.

A major attraction for resellers is that 
Nuance has a broad portfolio of fast growing 
and complementary products including 
eCopy document capture and routing; 
Equitrac print management; PaperPort 
document management; Omnipage OCR; 
and PDF Converter software.

Rich said: “Print management is the 
fastest growing segment and it’s being 
driven by MPS-related activity. That business 
is up 40% year-on-year. Equitrac has been 
delivering record results month-after-month 
for three straight years. Ever since we 
became part of Nuance we've continued to 
grow and been able to do things we were 
not able to do as a successful mid-market 
company,” he said.

He added that 30-40% of customers 
who buy print management also buy 
scanning as part of a deployment, giving 
resellers the opportunity for additional sales. 
“Before Equitrac and eCopy were under one 
roof as Nuance, Equitrac was already the 
number one eCopy connector sold in the 
marketplace. We probably had 1,000 plus 
law firms jointly using the products and we 
see that relationship continuing because 
we have financial incentives for bundling 
products.”

In the US, Nuance’s 300 resellers 
currently generate 30% of Nuance Imaging 
Division’s revenue – “Something we would 
have deemed impossible a couple of years 
ago,” said Rich.
www.nuance.com

Name change for Kyocera
Reflecting the position of MFPs at the heart of business 
workflows, Kyocera Mita has changed its name to Kyocera 
Document Solutions. The new name evokes the company's 
ability to manage both electronic and paper-based 
workflows and follows the setting up of a Managed 
Document Services (MDS) group in 2011. 

This year, Kyocera Document Solutions has announced a 
number of partnerships with print management specialists as it 
seeks to enhance its MDS capabilities. These include an agreement 
to integrate SafeCom Go authentication, pull printing, document 
accounting, secure printing and policy enforcement with Kyocera’s 
HyPAS-enabled MFPs and TASKalfa range; and a pan-European 
agreement to distribute Nuance’s Equitrac Office and Equitrac 
Express print accounting and cost tracking solutions.
www.kyoceradocumentsolutions.co.uk

In the news
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To find out what benefits the cloud can bring 
to your business, please contact us at: 
E: info@toshibatec.co.uk  
T: 01932 580190

or visit:  

www.toshibacloudready.co.uk

THE OUTLOOK FOR 
BUSINESS IS CLOUDY... 

...BUT THE BENEFITS ARE CLEAR!

ReadyCloud

> More convenient
> More eco-friendly
> More cost-effective
> More secure

THESE DAYS, IT SEEMS THAT EVERYONE’S 
HEAD IS IN THE CLOUDS

Cloud computing is changing the way we use computers at home 
and increasingly, for work, too.

In economically challenging times, business leaders can’t afford 
to ignore the promise of big business benefits that can be 
delivered by cloud computing. 

With Toshiba’s cloud-ready devices, scanning to and printing from 
the cloud is available to enhance other cloud services, offering 
more flexibility and improving productivity, because vital 
applications can be accessed from anywhere, via a web browser. 

Toshiba_A4CloudAdvert_PrintITReseller_May2012.indd   1 01/05/2012   08:19:09
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FM Brooks, part of the Mack Brooks 
Exhibitions Group, has launched a new 
exhibition for industrial print technologies, 
such as 3D printing, rapid prototyping, 
digital inkjet printing and decorative 
surface imaging.

Taking place on November 13-14 in Cologne, 
Germany, InPrint 2013 will be based on the 
same collaborative approach as EcoPrint 2012, 
prioritising education exchange on a strategic level 
for both manufacturing processes and businesses 
that serve the industrial sector.

Marcus Timson, director of FM Brooks, said: 
“We’re very pleased to be launching a new show 
dedicated to the industrial printing sector. For 
future print technologies and technical print, 
whether inkjet or screen, there is currently no 
dedicated event and community that connects 
technological innovators with strategic 
industrial decision makers and pioneering print 
entrepreneurs. This gap will now be filled with the 
launch of InPrint 2012.”
www.inprintlive.com

Japanese-owned technology multinational, 
Brother, has appointed Phil Jones to head 
its UK business operations. 

In April, Jones took over operational 
responsibility for the 180-strong Manchester-
based company from Hiroshi Miura, who is 
returning to Japan after four and a half years as 
UK managing director.

In his new role as UK Country Head and 
Deputy Managing Director, Jones will lead 
Brother’s strategy and commercial operations, 
reporting to the Managing Director of Brother 
International Europe who will also assume the UK 
MD statutory functions.

Phil Jones has been with Brother for 18 years 
and is a respected figure in the IT industry and 
broader business community. 

He was awarded the Institute of Directors’ 
North West Director of the Year title in 2010 and is 
a regular speaker and blogger on innovation, the 
environment and business leadership. 

In his spare time, Phil is a keen road cyclist 
and writes one of the UK’s most popular blogs for 
newcomers to the sport at www.race-pace.net.

Print is “alive and well”  
in Europe says IDC
Renewed interest in Green IT is presenting 
new opportunities for printer resellers by 
driving demand for energy-efficient devices 
in small and medium-sized businesses 
(SMEs), claims IDC.  

Speaking at Brother’s pan-European press event 
held in Berlin on April 18 (see page 25), Arnaud 
Gagneux, IDC Director of Imaging, Hardcopy and 
Document Solutions, pointed out that despite the 
harsh economic climate, print is “alive and well” in 
Europe.

According to IDC, 66% of SMEs in Europe say 
they plan to invest in new printer hardware, with 
just one third postponing printer purchases. The 
outlook in the UK is slightly less promising with just 
over 40% of SMEs surveyed putting off investment.

Gagneux suggests that investment decisions are 
strongly influenced by rising energy prices. 

“This year, sustainability and green IT have 
moved back to the top of the agenda and this is 
driven by the cost of energy. Energy savings is the 
Number 1 reason why small businesses are looking 
at and buying energy-efficient products,” he said.

Six out of 10 (61%) SMEs said it was important 
or very important to senior management to reduce 
their environmental impact through Green IT 
compared to less than 1% who said it was not 

important at all (source: IDC Green IT Survey, 
September 2011, UK, France, Germany, Spain).

As well as buying the latest energy-efficient 
printers, SMEs are trying to save energy by  
replacing single function devices with multifunction 
products. According to IDC research, in the last 
two years the number of mono and colour MFPs 
installed in SMEs has grown by 21% and 20% 
respectively, with the number of A3 models rising by 
14%. Over the same period, the number of single 
function inkjet printers has declined by 19% and 
the number of wide format printers by 11%.

Gagneux rubbishes the idea that print volumes 
are declining, citing a series of factors that are 
driving an increase in printing in SMEs, from more 
rigorous compliance requirements and legislation 
to the transition to in-house colour printing and the 
growth of mobile printing.

He suggests that greater use of easy-to-use 
consumer handheld devices and cloud services in 
the workplace will lead to an explosion of data, 
which will have a knock-on effect on print volumes. 

“Mobile printing reduces email printing but 
it also makes important documents available to 
more people more of the time and they are being 
printed,” he said. 

Almost six out of 10 companies (57%) in France, 
the UK and Germany surveyed by IDC say that 
greater availability of data on handheld devices has 
not led to a reduction in print.

IDC’s snapshot of the Irish business market 

(IDC IT Trends in Ireland, September 2011) 
shows that two thirds of businesses are already 
supporting/evaluating support for iPhones 
(57%/8%), Blackberrys (60%/4%) and Android 
devices (47%/17%). Employee ownership of the 
respective devices are 40%, 37% and 33%.

Another key growth area, says Gagneux, is 
managed print services. IDC has predicted that 
from 2010-2015 demand for Basic Print Services 
(auditing, fleet optimisation, installation and 
reports) in businesses with 100-499 employees will 
enjoy a compound annual growth rate of 17.3% as 
the market grows from $1.9 billion in 2010 to $3.7 
billion in 2015. 

bulletin
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Industrial print gets its 
own show

Jones takes command at Brother UK

Showing the way: Arnaud Gagneux of IDC
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Lexmark launches OfficeEdge series
Lexmark describes its new business inkjets, the OfficeEdge 
Pro5500 (£349) and Pro4000 (£219) colour MFPs, as ‘workhorses 
for small workgroups’. Designed to integrate into most IT 
environments, the printers come with an Embedded Web Server 
and Markvision Enterprise fleet management, plus the options of 
high capacity cartridges and an additional paper tray. According 
to Lexmark, they have faster print speeds than most similarly 
priced colour laser MFPs (21ppm in mono and 14 ppm in colour) 
and 50% lower running costs. For enhanced productivity, the 
Lexmark OfficeEdgePro5500 has a 50-sheet, duplex ADF that 
scans both sides of a document in a single pass and a 4.3-inch 
colour touch screen giving access to Lexmark SmartSolutions. 
These include 12 new Multifunction Workflows that execute 
multiple tasks through the press of a button, such as ‘E-Mail & 
Save to Network’ or ‘Copy, E-mail & Save to Computer’.    
www.lexmark.co.uk

Business inkjets shine brightly in 
the gloom
Business inkjets and serial impact dot matrix printers 
bucked the trend in the first quarter of 2012 with sales 
growth in the UK of 28.4% and 17.9% respectively, 
against an overall market decline of 6.7% compared 
to the same period in 2011. This follows a year-on-year 
increase in business inkjet sales of 57.5% in Q4, 2011.

The latest IDC Worldwide Quarterly Hardcopy Peripherals 
Tracker reveals that other areas of the UK printer market were 
either flat (colour laser shipments) or in decline (mono laser 
shipments, down 16.9%). 

Increased sales of business inkjets were not confined to the 
UK. According to IDC, shipments across Western Europe grew by 
26.3%, raising business inkjets’ share of the total inkjet market 
to 12.6%.

Overall, the Western European hardcopy market saw a 
year-on-year decline of 12.1% in shipments and a 5.3% fall in 
revenue compared to a year ago, driven by a sharp fall in sales of 
consumer inkjets (down 16.6%). The business market (inkjet and 
laser) fell by 5.1%.

IDC stated: “The composition of the business markets is 
continuing to change, with colour laser products now accounting 
for a third of all laser shipments. Maybe more concerning for 
some vendors, however, is the fact that business inkjets accounted 
for one in five of the combined laser and business inkjet market, 
which represents most of the office products market.” Research conducted by Professor 

Wiseman and the University 
of Hertfordshire shows that 
advertisements printed in A3 are 
more impactful and memorable than 
A4 output. 

Participants in the Brother-sponsored 
study found products and services 43% 
more likeable and 30% better value for 
money when viewing adverts in A3. They 
also found the larger size 66% more 
memorable and 47% more impactful than 
A4.

Commenting on the findings, Professor 
Wiseman said: “A3 obviously has more 
visual impact. But when you drill down, this 
visual impact translates into a psychological 
impact especially when it comes to 
memory. A relatively small increase in 
size from A4 to A3 has a large impact on 
memory and recall.”

Wiseman said that the big 
improvements in recall levels and a 
product's perceived value for money 
suggest that something 
significant occurs when 
you move from A4 to A3. 
“In psychology, if you have 
two groups and there's 
a 5% difference you get 
excited; and if you have 
a 10% difference you get 
very excited. But in this 
study there was a 60% 
difference,” he said.

When asked whether 
the move from A3 to A2 

would produce similar results, Wiseman 
added: “It’s purely a gut feeling, but I think 
A3 is a kind of sweet spot. As you go up in 
size, you might see the rate of improvement 
drop-off. I suspect if you go to really big 
sizes, larger might not be better.”

The research carried out in February 
follows an earlier study looking at the 
impact of A3 in business presentations, 
which found that larger images were more 
persuasive, with audience members being 
18% more likely to buy from a company 
presenting in A3. Such companies were 
also perceived to be 21% more successful.

Brother pioneered the market for 
affordable A3 inkjet MFPs among smaller 
businesses that can’t justify the high price 
of a departmental copier. It launched its 
first A3 inkjet MFP in 2008 and now leads 
the entire A3 MFP market (inkjet and toner) 
with a market share of 20.9%. 

The years 2010-2011 saw a 63% year-
on-year increase in shipments of A3 inkjet 
MFPs in EMEA.
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A3 ads 66% more memorable than A4

Following Sharp’s lead, Konica 
Minolta has developed a 
customisable ‘touch and swipe’ 
interface that will be familiar to 
users of smartphones and tablets. 
First used on the high-end bizhub 
C654/C754 colour MFPs, the 
9in colour multi-touch screen 
improves ease of use through 
simplified menus, customised 
icons and useful features like job 
previews. Another interesting 
new feature (also seen on Xerox 
solid ink devices) is a dynamic 
eco timer that analyses working 
patterns and adjusts sleep mode 
timings accordingly. 
www.konicaminolta.co.uk/MFD

Touch and swipe
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Biomass toner
Kyocera has become the latest OEM to 
introduce toner made from biomass material. 
Due to be launched in the second half of this 
year, the company’s Biomass toner contains 
30% renewable content made from palm oil. 
Because the biomass is carbon neutral, the new 
toner produces 30% less CO2 emissions than 
conventional toner. The toner will be available 
for use with a new Biomass series based on the 
FS-C2026MFP+, FS-C2126MFP+, FS-C2526MFP, 
FS-C2626MFP and FS-C5250DN. Kyocera says it 
is using palm oil certified by the Roundtable on 
Sustainable Palm Oil (RSPO), which was set up 
in 2004 to promote the sustainable cultivation 
of palm oil. Ricoh and Konica Minolta have also 
developed toner made with biomass content. 
www.kyoceradocumentsolutions.eu

Lean printing
Today there are all sorts of clever ways to 
reduce the number of printed pages. One 
of the latest is LeanPrint from Adobe. 

Suitable for use with all printers, the print 
optimisation software cuts toner and paper 
consumption by up to 40% when printing 
from popular applications and web browsers 
including Microsoft Word and Excel, Adobe 
Reader, Adobe Acrobat, Internet Explorer and 
Firefox. LeanPrint has two modes: Toner Saver, 
which cuts ink and toner consumption; and 
Super Saver, which saves toner and paper by 
reformatting documents to make the best use 
of space without compromising readability. It 
does this by converting colour charts and graphs 
to black-and-white patterns; laying out text in 
newspaper-style columns; and removing ads 
from web pages.
www.adobe.com/products/lean-print.html

Carbon neutral 
printing
Ricoh Europe has adapted 
its carbon neutral office printing 
scheme to meet the needs of print 
service providers operating Ricoh 
Pro production printing systems. 
The Carbon Balanced Printing 
Programme, like the office-
based Sustainability Optimisation 
Programme, aims to measure, 
reduce and offset the environmental 
impact of each print job, enabling 
commercial printers and corporate 
print rooms to offer a carbon neutral 
service. The programme is accredited 
by the British Standards Institution 
(BSI).
www.ricoh-europe.com/
carbonbalanced 

Green Print

Dascom launches new model as 
dot matrix sales grow
Against a backdrop of rising sales for dot matrix 
printers (see far left), DASCOM has launched a new 
24-pin/94-character flatbed printer designed to output 
forms used by public authorities, hospital and banks, 

The Dascom 5130 features automatic edge detection 
and paper alignment for both DIN A6 and DIN A4 formats. It 
can handle forms up to 2.8mm thick as standard but can be 
modified at the manufacturing stage to support forms up to 
6mm thick. There is also a version (the 5130T) with fanfold 
paper input in addition to the single sheet feeder.

The printer is able to emulate the IBM Proprinter XL24, 
Epson ESC P/2 and Olivetti PR2e/40/50/2845 and, with parallel, 
USB and serial interfaces, is easily integrated into existing IT 
environments.

Dascom is a developer, manufacturer and provider of 
enterprise printing solutions including serial dot matrix, 

passbook, mobile and thermal printers marketed 
under the Tally or Tally 

Dascom brand names. 
In the UK, its products 
are sold by Dascom 

GB, a subsidiary of 
Dascom Europe.
www.dascom.
com

07

bulletin

Sharp fills out its range
Following quickly on the heels of its 
new range of entry-level A3 mono 
MFPs, Sharp has added an ‘entry-
level’ A4 colour laser MFP to its 
portfolio so that it is better able to 
meet the diverse printing needs of 
customers. 

Marc Brion, European 
Product Planning Manager, 
Sharp Information Systems 
Europe, said: “Large tenders 
usually specify a requirement 
for a wide variety of 
capabilities. We can now 
fulfil this from a single range 
that covers everything from 
compact entry-level A4 
devices, right through to our 
production-capable MFPs.” 

He added: “That’s good news for 
the customer and great for our channel 
partners, too.” 

The DX-C200 colour printer/copier/
scanner/fax has print speeds of 20ppm; 
a 35-sheet document feeder; automatic 
two-sided printing; high resolution colour 
network scanning; a USB port for scanning 

to a memory stick; and a 
maximum paper capacity of 
750 sheets.

Sharp’s new series of A3 mono 
MFPs – the MX-M232D, MX-M202D and 
MX-M182D – offer double-sided printing, 
colour scanning, Electronic Sorting (no 
need for a bulky external collator) and a 
Job Separator as standard, plus a wide 
range of options that allow customers to 
configure their ideal device.

An example of how Adobe 
LeanPrint uses clever 
formattting to save paper.  
The use of newspaper-style 
columns allows the software to 
fit content from the five original 
pages on the top row into the 
first one and a half pages of  
the second.
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Printing virtualisation specialist UniPrint has opened a UK office to help drive 
sales for channel partners and provide technical sales support to customers 
throughout Europe. 

Located in Cardiff, Wales, the European hub will be 
headed up by UniPrint sales engineer Christopher Hathway.

Arron Fu, Vice President of Software Development at 
UniPrint, said: “Our new office is an important strategic 
step for UniPrint’s long term growth plans as we continue 
to expand our business in Europe and other regions. Chris 
has the experience and expertise to help guide UniPrint’s 
expansion into the printing virtualisation and managed print 
services market as a major enterprise player.”

The opening of the UK office comes just weeks after 
UniPrint announced the launch of UniPrint Infinity, the 
industry’s first printer-vendor independent managed print 
solution for ‘anywhere, anytime, any device’ secure pull 
printing (see page 22 for more details).   
02033 718179

Office products distributor VOW has expanded its MPS 
proposition by taking on PrintFleet's data collection and 
audit software.

The Printreviewlive platform will give VOW+ Resellers just 
getting started in MPS an opportunity to explore the benefits of 
managed services before moving up to a full service offering.

So far, 20 VOW+ Partners have been trained on 
Printreviewlive and are beginning to use the solution with their 
customers.For more experienced resellers VOW offers a choice of 
MPS offerings delivered in partnership with M2 (see story to left).

Simon Wallis, Business Development Director at VOW, said: 
“VOW’s MPS program gives our VOW+ Resellers a choice of 
solutions to embrace at their own pace, when they wish and 
how they wish. Feedback from post-launch training surveys has 
been 100% positive. Importantly, we are focused on maximizing 
our Resellers’ investment through the execution of a tailored 
MPS joint Business Plan, which is implemented with the support 
of the VOW MPS Team.”

VOW expands MPS offering

bulletin
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Independent MPS provider M2 has 
launched a white label offering 
that enables Value Added Resellers 
(VARs) to offer customers a 
managed print service based on its 
infrastructure.

M2 has invested millions of pounds 
in a nationwide managed print service 
capability that includes hardware 
supply and installation; training; parts 
management; servicing; technical support; 
helpdesk; software; remote monitoring 
and diagnostics; refurbishment; and 
engineering support.

Its Nationwide Channel Service allows 
smaller VARs to tap into this expertise so 
that they can deliver a comprehensive, 
nationwide MPS without having to build 
their own infrastructure.

John Taylor, CEO of M2, said: “The SME 
market continues to embrace managed 
print services and the market is developing 
at a rapid rate. As a result, many VARs are 
unable to keep up with the complete and 
comprehensive service their customers 
require and may be missing opportunities 

for additional profit. Equally many VARs 
are seeking to grow beyond their local 
area, but are constrained by the cost and 
working capital investment.”

He added: “M2 enables them to 
extend their reach and service at little risk 
to their business. It also means that as 
their SME business grows, so too can the 
VAR and the service levels they can offer.”

M2‘s Nationwide Channel Service 
offers three tiers of service:
•  Operational Service – delivery and 

installation of devices, end-user training, 
parts management, printer asset 
management and access to helpdesk 
and technical specialists;

•  IT Professional Services and Consultancy 
– auditing of the print fleet, project 
management, software installation, 
support and software training; and

•  M2 Intelligence – complete visibility of 
printer estates and print consumables, 
rapid identification of faults, rapid 
response of technical or engineering 
support and timely dispatch of parts.

www.m2.uk.com

The KX-MB1500 series of mono laser 
MFPs now available from the Panasonic Communications Solutions 
Division is aimed at micro businesses and home users who require 
laser output with the flexibility of a colour scanner. The KX-MB1520 
also features a fax and speakerphone. By integrating the output tray 
within the body of the printer, Panasonic has been able to reduce 
the device’s footprint by 25% and its volume by 40%.

UniPrint opens UK office to drive channel sales

White label solution for VARs to open up  
MPS market

Panasonic re-organises voice, 
image and text division
Panasonic has extended its Communications Solutions 
Division to cover a broader range of business products 
as part of its reorganisation under the new Panasonic 
System Communications Company Europe (PSCEU).

The voice, image and text division is now responsible 
for document scanners, desktop printers, advanced network 
MFPs, PBX and SIP telephony and Panasonic’s HD Visual 
Communications System (HDVC) for video conferencing and 
multisite communication. The new division will also integrate 
services and third party products into custom-made solutions, 
with project management of multi-site/multi-country roll-outs and 
global pricing agreements.

Panasonic System Communications Company Europe (PSCEU) 
recently integrated 12 B2B product categories and services into 
one organisation, providing customers with a single point of 
contact for sales and project management. 

PSCEU is made up of four business divisions, including the 
Communications Solutions division. The other three are:
•  Computer Product Solutions – Toughbook notebooks, Toughpad 

business tablets and electronic point of sales (EPOS) systems;
•  Visual System Solutions – projectors, interactive whiteboards, 

presentation aids and displays; and
•  Professional Camera Solutions – professional AV, security 

products and OEM components.

In the news

Christopher Hathway: 
experience & expertise
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For more information contact your
Dell specialist Jason MacDonald on:

Print a clean 
bill of health 
with Midwich

Maintain a lucrative revenue stream and stay at the forefront of  
customers’ minds by supplying them with branded consumables.

Find out more at www.midwich.com/consumables

Who’s selling printer 
consumables to your customers?

Print prescriptions in 
seconds, all day every day

Print both prescriptions and professional quality 
double-sided printouts. Easy networking and fast, 
this dependable printer works hard in any office 
environment. 

•  Print speeds up to 33ppm
•  1200x1200 dpi print resolution
•  Network ready

DELL2350DN3YR

Only £126 trade

Ideal for doctor to patient 
correspondence 
High speed workgroup printer combines 
performance, reliability and exceptional 
long-term value

•  Prints up to 45 pages per minute 
    (standard letter) with fast warm up
•  Standard high-speed duplex printing (two-sided printing)
•  Maximum printing resolution: 1200x1200 dpi
•  Ships with 6k colour and 9k mono as standard

DELL5130CDNBUND

Only £650 trade

          Plus 18 K
        toner and 
      3 year
  warranty

Affordable colour laser printer
Designed to deliver high-quality colour laser 
performance and long-term value, the Dell 
3130cn allows you to create professional-looking 
documents in-house. 

•  Prints up to 70,000 pages per month
•  Network and USB ready
•  Low cost per page

DELL3130CN

Only £280 trade

       
      3 year
  warranty

       
      1 year
  warranty

Dell 12 month warranty money back guarantee on 3130CN and 5130CDN

Fuser covered under life of printer warranty

Fuser and imaging belt covered under life 
of printer warranty

Fuser and imaging belt covered under life 
of printer warranty
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At the launch of HP’s new range 
of LaserJets (see page 12), Robert 
Dinkelacker, Product Marketing 
Manager for IPG EMEA, predicted 
that in the next three to four years 
“30-40% of all pages will be under 
contract”. Many of these will be with 
public sector organisations operating 
under the new RM1599 framework.

In March, Government Procurement 
Service (GPS) announced the successful 
bidders for the RM1599 framework for 
printing products and services, introduced 
as a replacement for RM450 which failed 
to deliver the desired cost savings or 
transparency.

The new framework has four lots with a 
combined value of up to £900 million:

Lot 1: A limited catalogue of pre-specced 
devices bought on a leasing agreement 
with a click rate fixed for two years. Sole 
supplier: Xerox;

Lot 2: A full catalogue of MFPs and print-
room services, including installation and 
training. Preferred suppliers: Canon, Konica 
Minolta, Xerox and XMA;

Lot 3: Managed Print Services. Preferred 
suppliers: Canon, HP, Konica Minolta and 
Xerox.

Lot 4: Audit Services. Preferred suppliers: 
Altodigital, Apogee, Bramble CC, 
Danwood, EKM4, M2 Digital, Mike Wood 
Consultancy, Newfield IT, Purosolutions, 
Ricoh, Teamlogic, The DTP Group, Toshiba 
Information Systems and Wyse Solutions.

Biggest savings
Lanning said that HP had focused on Lot 
3, where it was one of four successful 
suppliers out of a total of 11 applicants, 
because that's where its strengths lie. 

“We didn’t see the need to go for 
Lots 1 or 2 because they have a very 
copier-centric model. If you look at where 
HP is successful, its skills lie in security 
management, network management and 
print and we can do more of that in Lot 3. 
Lots 1 and 2 are purely lease and click,” 
he said.

Lot 3, he says, is also where 

Government bodies can make the biggest 
savings – HP offers cost reductions of 
at least 20% but in reality the scope for 
savings is much greater. 

Based on work HP has done with the 
Cabinet Office’s Efficiency and Reform 
Group, Lanning estimates that on average 
it costs a typical Government employee 
£480 per year to print. “Our value 
proposition aims to reduce that to £240 or 
£200 per user, per year,” he said.

So how binding is RM1599? According 
to Lanning, 17 Central Government 
agencies have to go through RM1599 and 
other public sector organisations are being 
encouraged to do so. He said that in total 
there were “16,000 buying points that can 
access RM1599”.

Many local Government, health 
and education bodies will already have 
framework agreements in place, but 
Lanning doubts they can match RM1599 
for value for money. “Local Government 
and education bodies don’t have to go 
through 1599. But they should because the 
click rates are more aggressive than other 
frameworks,” he said.

He added that savings could be even 
greater as the click charge is only a guide 
based on certain assumptions used in 
the tender process. “In calculating the 
average cost per page, GPS asked us to 
assume that 85% of pages were mono and 
15% colour; that 95% were A4 and 5% 

A3; and that there was a device to user 
ratio of 1:20. Altogether, the average cost 
works out at 2.5p to 3.5p per page and 
we charge considerably less than that. One 
university we deal with in the Midlands has 
an average cost per page of 5.8p, so the 
ability to go in and make savings for them 
is dramatic,” he said.

Channel involvement
Lots 1-3 of the framework are dominated 
by OEMs, the only exception being XMA in 
Lot 2. There is greater channel involvement 
in the provision of fleet auditing services 
(Lot 4) but Government agencies don’t 
have to use these as a precursor to MPS.

“The Government is hoping that if the 
customer knows who they want to work 
with (i.e. if they already use HP for their 
infrastructure), I can go in and do the 
audit. If they want to do a mini competition 
and don’t know what the baseline is they 
can use someone from Lot 4 to find out,” 
he said.

Lanning believes that HP’s strength 
in Central Government resulting from its 
acquisition of EDS gives it an advantage 
when it comes to MPS. 

“HP is well entrenched in Central 
Government and has contracts with DWP 
(the Department for Work and Pensions), 
the MoD, the Department of Justice and 
the FCO. Now, we can go in and offer MPS 
as well,” he said.

So, does this leave any room for HP 
channel partners?  

“All contracts under RM1599 are 
contracted directly to HP,” explained 
Lanning. “But one of the things we did 
find is that there is a huge desire to work 
with SMEs. We were encouraged by GPS 
to incorporate SMEs in the supply chain 
and logistics. In some cases we won’t just 
be managing HP devices, because if a 
customer has a lot of new Ricohs, say, it 
is expensive to replace them. So we use 
another company in our supply chain to 
manage Ricoh/Sharp/Kyocera devices until 
the leases run out and we can move over 
to HP replacements.”
www.hp.co.uk

In the frame for MPS
HP is one of four companies selected to provide MPS under the 
Government's new RM1599 framework. PrintIT Reseller spoke to 
Dave Lanning, UK Public Sector Lead for HP PPS (MES), about what it 
means for HP and the channel 

The new 
framework 
has four 
lots with a 
combined 
value of 
up to £900 
million
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HP Innovation

Printer companies like to talk 
about the evolution from hardware 
to solutions, but HP still knows 
the importance of products and 
consumables. 

Speaking at the unveiling of 10 new 
LaserJets, a new scanner and two new 
solutions at the company’s Sant Cugat 
facility near Barcelona, Vincent Vanderpoel, 
vice president of IPG Laserjet and Enterprise 
Solutions EMEA, said: “We are still very 
much a product company. We need 
innovation at this level.”

Recent examples include Smart Install, 
which removes the need for installation CDs; 
built-in wireless connectivity including WiFi 
Direct; HP ePrint driverless printing; auto 
on/off, which HP claims “can reduce energy 
consumption by 60-70% compared to some 
competitors”; and large colour touch-
screens that give users of web-enabled 
printers one-touch access to time-saving 
apps.

Other innovations worth mentioning, 
especially in the context of enterprise 
printing and managed print services, are 
FutureSmart firmware, which protects 
customer’ investment in technology, and 
the OXP translator that allows software 
packages from HP and third parties to 
be integrated with HP printers without 
modification.

All these features are evident in the 
first 10 printers launched in what Robert 
Dinkelacker, Product Marketing Manager for 
IPG EMEA, said would be HP’s “biggest year 
of introductions for many years” (see panel 
for product details).

Another recent example is HP’s TopShot 
scanner introduced last year to meet the 
needs of people who sell small items online. 
The camera head that rises above the 
scanning platform captures high quality 
images of 3D objects and automatically 
removes the background. It can do this 
separately for three different objects placed 
on the platen at the same time. 

There is nothing as eye-catching as 
TopShot in the latest tranche of HP printers 
– with the possible exception of the HP 
Officejet 150 Mobile All-in-One, the world’s 
first portable MFP for mobile professionals 
who need to print, copy and scan on the 
move – but the accumulation of recent 
improvements brings real benefits to 
customers.

Print Solutions
So, too, do the company’s new print 
solutions – HP Imaging and Printing Security 
Centre and HP Access Control (AC) – though 
these have also been introduced to make life 
easier for HP resellers, as Marc Jongen, HP 
EMEA LES Solutions Category Manager, told 
PrintIT Reseller.

“Resellers will often work with third 
party providers to integrate solutions with 
HP devices through the OXP platform, 
but channel partners had to talk to ISVs, 
so one year ago we started to provide a 
solutions portfolio through HP. We provide 
the solutions, the tools, skills and support 
partners need to get going in this business,” 
he said.

HP Imaging and Printing Security Centre 
addresses the complexity of maintaining 
consistent security settings across fleets of 
hundreds, thousands or tens of thousands 
of devices by defining optimum settings 
relating to network and data security and 
automatically checking that all printers on 
the network are compliant. If any settings 
have been changed, the HP Security Centre 
can be programmed to over-ride them and 
revert to the original settings.

The software covers every aspect of the 
process (defining security settings, adding 
devices, assessing compliance, remediation 
and reporting) and is designed to be easy 
to use. It comes with the HP Best Practice 
policy built-in and will advise administrators 
of the impact of any changes on other 
security settings, grading the effectiveness of 
adjustments with colour-coded smiley faces.

12

Essential  
  viewing 
HP underlines the importance of innovation as it refreshes 
its LaserJet portfolio with larger touchscreens that make it 
easier to interact with time-saving printer apps

“We are still 
very much 
a product 
company. 
We need 
innovation  
at this level.” 

New for 2012
HP Officejet 150 Mobile All-in-One. The ideal companion 
for mobile salespeople who might need to print, copy and scan 
contracts on the go. Key features include built-in Bluetooth and 
a lithium-ion battery that can print up to 500 pages on a single 
charge.

HP LaserJet 400 Series. This series includes HP’s first web-
connected mono laser printer and MFP to have an 8.89cm 
touchscreen for easy access to apps and functions. Suitable 
for workgroups of 5-8 users, the 33ppm HP LaserJet Pro 400 
M401 (printer) and HP LaserJet Pro 400 MFP M425 (MFP) 
feature Smart Install, HP ePrint and HP Wireless Direct. The 
MFP also has a dual-head scanner that can scan both sides of 
a page in a single pass and a USB port for printing from USB 
storage devices. The EcoSmart Console lets users maximise 
energy savings, for example by changing settings so that the 
MFP goes into ready mode only when paper is put on the 
platen. The 400 series also includes the HP LaserJet Pro 400 
Colour MFP M475dn and HP LaserJet Pro 400 Colour MFP 
M475dw.

HP LaserJet 500 Series. This series of enterprise MFPs 
includes colour and B&W models – the HP LaserJet Enterprise 
500 colour MFP M575 and the mono HP LaserJet Enterprise 
500 MFP M525. To meet the needs of enterprise customers, the 
40ppm devices have large 20.32cm full colour touchscreens. 
Standout features include the ability to scroll through scan 
previews, reorder or delete scans, add pages or change the 
format (portrait or landscape). The touchscreen also gives 
access to HP Quick Sets, a series of automated workflows that 
can be activated with just two clicks. Another first on these 
devices are encrypted hard drives as standard. 

HP LaserJet M401

HP LaserJet M575
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office inkjet

Memjet makes   
  further inroads 
into office printing
Toshiba announces plans to launch an inkjet MFP 
based on Memjet technology

...printer 
solutions are 
becoming 
ever more 
important 
to resellers 
and their 
customers...

HP’s other new solution, HP Access Control, 
addresses the security of printed documents by 
requiring users to authenticate themselves by PIN 
code, Windows log-in or card/badge at a device 
to release a print job. The server-based solution 
includes HP Mobile Release software that 
lets users view and release print jobs via their 
smartphone by scanning a barcode or QR code 
displayed on the device they want to print to.

HP Access Control Express, an SMB bundle 
for resellers, provides PIN release and HP Mobile 
Release. HP AC Professional adds card release, 
usage controls and print rules so that web pages 
are always printed in mono, for example.

Document scanners
Like several other printer companies (e.g. Brother 
– see page 25), HP is addressing the related 
market of document scanning with a series of 
network and standalone scanners. Although 
these tend to be bought in a different way to 

printers – i.e. as 
part of a complete 
solution – the 
latest models are 
a good fit with HP 
printers and share 
some of the same 
features. HP's new 
desktop scanner, the 
HP Scanjet Enterprise 
7000 s2, for example, 

supports Quick Sets 
for easily executed 

workflows.
There is no doubt that 

printer solutions are becoming 
ever more important to resellers 

and their customers, as businesses 
seek to gain control over print costs and 

streamline business processes. However, the need 
to integrate apps and solutions into existing 
workflows and provide office-based and mobile 
workers with an easy way to interact with them 
means that innovation at the hardware level 
remains essential.

At the recent unveiling of Brother’s 100ppm mono inkjet printer (see 
page 25), Toshikazu Koike, global president and chairman of Brother 
Industries (Japan), would not be drawn on whether laser or inkjet is 
likely to dominate the future of office printing. 

This reticence speaks volumes about the growing significance of inkjet 
technology within the workplace, as companies like Lexmark, HP, Epson and 
Brother (and even Xerox with its related solid ink technology) position A3 and A4 
business inkjets as affordable alternatives to laser devices.

Another potentially significant player in office inkjet printing is Memjet, which 
has developed an A4 printhead with 70,400 inkjet nozzles delivering 1600 x 800 
dpi colour output at 60 pages per minute, or 12 inches per second. 

The printhead can 
be used singly 
or in tandem 
for very fast 
print speeds. At 
drupa, Océ was 
showing Project 
Velocity, which combines five Memjet printheads to achieve speeds of up to 500 
A0 prints per hour, 15 times faster than conventional inkjet systems.

As well as being used by OEM partners, such as Delphax, Colordyne, Océ, 
Xante and Fuji Xerox, for large format, digital and industrial printing applications, 
Memjet technology is used in office devices from Lenovo (in China), LG, Lomond 
and, in the future, Toshiba TEC. 

The latter has just announced a partnership with Memjet to develop a 60ppm 
MFP based on Memjet's printhead, controller, software and ink, whilst also 
exploring possible applications of Memjet technology for labels and logistics 
printing.

Lomond, which was the first to bring an office device to market in the form 
of the Evojet Office, has also announced plans to launch a Memjet-based MFP in 
Q3, the Evojet Office Pro, along with a new design of printer, the Evojet Office 2, 
with a larger manual feed tray and other improvements.

An interesting feature of Lomond’s devices is that they are designed to be 
used with the first OEM-authorised refilling program. The CartRegen system 
allows resellers to offer customers a refilling service that saves 40% of the cost 
of a new ink tank.
www.memjet.com      
www.evojet-direct.co.uk

HP Scanjet 700

Memjet printhead  
and Evojet Office printer (below)
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The financial year 2011 was the best 
yet for DSales (UK), the UK distributor 
of Develop MFPs manufactured by 
Konica Minolta Holdings. Record-
breaking sales of £9.5 million – 40% 
higher than the previous year – some 
impressive new MFPs and the launch 
of its own print solutions marked 
2010/2011 as a vintage year for DSales 
and its dealers.

The expansion of Develop’s range of 
print solutions is particularly significant, 
helping to open up new sales opportunities 
for DSales resellers. With access to leading 
solutions like Pcounter, DSales resellers have 
successfully competed for managed print 
service (MPS) contracts, some covering as 
many as 80 devices.

Towards the end of 2010, DSales (UK) 
introduced the first in a series of solutions 
created by Develop especially for use with its 
own devices. Offering a simpler feature set 
and lower pricing than third party solutions, 
these are tailor-made for Develop’s core 
customer base of small and medium-sized 
businesses. 

Award winning line up
In October 2011, DSales (UK) added 
store+find to the series, giving resellers new 

opportunities to generate business and build 
long-term relationships with customers. 

Winner of a PrintIT Editor’s Choice 
award, this versatile document management 
system makes it easy for smaller businesses 
to improve productivity through the 
electronic storage and retrieval of electronic 
and paper-based documents. Like other 
Develop solutions, it combines ease of use, 
affordability and a streamlined yet powerful 
feature set, including web browser access 
from any location; OCR integration for full 
text searches; automatic back-up of saved 
documents; integration with Microsoft 
Office; direct mail import from Microsoft 
Outlook; version control; and the ability 
to apply follow-up dates so that users are 
automatically presented with documents 
when further action is required. 

The software is available in three 
versions: Team, a basic offering for 1-3 
employees; Business for organisations with 
multiple departments and sophisticated 
needs, such as direct import from MS Office; 
and Enterprise, which includes advanced 
features like faster e-mail import and 
integrated user administration for managing 
access rights to stored documents.

In March, DSales introduced Develop’s 
convert+share scanning solution, which 

converts scanned documents into searchable 
PDFs, PDF/A files for archiving or .docx 
files for editing. Scans can be routed to 
specified folders, email addresses or filing 
systems such as Google Docs or Microsoft 
Sharepoint.

Touch & swipe
Meanwhile, DSales continues to expand its 
hardware offering, with more than a dozen 
new machines due to be launched this year. 
The first of these are the exciting ineo+ 754 
and ineo+ 654 high end A3+ colour MFPs, 
with colour speeds of 60ppm and mono 
speeds of 75 and 65ppm. In addition to 
outstanding print quality and productivity 
features, these are the first models to 
feature Develop’s new, tablet-like ‘touch & 
swipe’ interface which is sure to become a 
real talking point amongst customers.

100% channel focus
Because it only sells to the trade and not 
directly to end users, DSales is committed 
to offering the very best in competitive 
technology and support services to help 
resellers grow their business. This includes 
sales and engineering training at its West 
Yorkshire headquarters; next day delivery; 
and trained industry specialists who are 
always on hand to offer dealers and resellers 
throughout the UK one-to-one advice and 
support.
0844 980 0377   www.dsales.co.uk

Seventh heaven
Now the largest Develop distributor outside Germany, DSales (UK) is 
entering its seventh year with the launch of its most exciting MFPs to 
date and a growing range of third-party and in-house print solutions. 

DSales  
offers 
the best 
technology 
and support 
to help 
resellers 
grow their 
business
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The EOS Specialists 
Advent Data is a distributor of original printer consumables. 
Our wealth of industry knowledge and experience is what 
makes us the � rst choice for thousands of successful dealers.

T: 0871 222 38 44 | F: 0871 222 38 55 | W: www.adventdata.co.uk
© Advent Data Ltd 2012

Back O�  ce Integration plus bespoke systems supported

Giving you access to 1,000’s of lines from all the leading manufacturers

European Distributor
• Over 20 years experience
• Established distributor for UK and Europe
• £12 million stockholding 
• 3,500 stock lines
• E-commerce solutions to suit your needs

Speak to our new 
business team today  

Contact us today to � nd out how Advent Data can bring real bene� ts to your business

PITR Advent Data ad 1.indd   1 4/5/12   09:40:47
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wide format printers

Océ, now fully part of the Canon 
Group of companies after being 
de-listed from the Amsterdam 
Stock Exchange on February 14, has 
refreshed its Technical Document 
Systems (TDS) portfolio to meet 
customers’ changing requirements as 
digitisation, the move to distribute-
and-print workflows and the shift 
to colour continue to transform the 
way businesses produce technical 
drawings.

At the top of its range, it has added 
the PlotWave 900. Designed to run for 3 
million metres or 11 years, this powerful 
machine meets the needs of customers 
who are consolidating the production of 
B&W technical drawings on high volume 
devices.

At the other end of the spectrum, it has 
introduced the Océ Plotwave 350 for small 
workgroups of 5-10 people outputting 
20-25 prints per day. Ideal for convenience, 
walk-up environments, it has a 50% faster 
print speed than its predecessor, the Océ 
PlotWave 300, and takes just 40 seconds 
to output an A1 print from cold. Rated 
print speeds are 6 A1 plots and 3 A0 plots 
per minute.

A key application is the on demand 
printing of hard copies in site offices 
whenever changes are made to technical 
drawings. To facilitate this process, Océ 
has launched the Océ Mobile WebTools 
app for iPads and 
smartphones, 
which can be 

used to retrieve documents from the cloud 
for printing or upload scans from the 350 
for distribution as PDFs to co-workers.

Another new feature is the Océ 
Windows Printer Driver 2. Optimised for 
printing multipage PDFs, this combines 
what-you-see-is-what-you-print 
functionality with the ability to select 
different paper sizes for different pages  
of the same document.

Océ ColorWave
Océ’s third new machine, the Océ 
ColorWave 650, has broader appeal. 
A replacement for the ColorWave 600, 
which has more than 3,500 installations 
worldwide, the Océ ColorWave 650 
provides cost-effective colour and the 
flexibility to print a broader range of 
documents, from technical drawings and 
maps to posters and point of sale material.

Michael Boyle, International Marketing 
Director for Océ Wide Format Printing 
Systems, believes that the versatility and 
environmental qualities of its Crystal Point 
technology, which combines the best 
features of toner and inkjet output, will help 
the ColorWave 650 make inroads into the 
office environment.

“We see the system being used more 
and more in offices: there is no ozone, no 

toner dust, no emissions and no heat. These 
are important qualities as we move into 
offices, especially as fewer and fewer have 
central print rooms. Instead they want their 
printers near their employees,” he said.

Crystal Point’s other strengths, which 
include colour consistency, durability, 
waterproof prints and media independence, 
make it suitable for a broad range of 
applications.

“With most systems you get different 
quality on different media, but ColorWave 
is consistent across all media types, so 
customers can start to pick media for the 
application rather than media for the right 
result,” Boyle explained.

To make the most of this capability, Océ 
has been expanding the range of media 
available for ColorWave devices, most 
recently with the launch of Océ Recycled 
White Zero Paper, also suitable for PlotWave 
devices. This 100% recycled paper is carbon 
neutral and FSC-certified.

The ColorWave 650 is 50% faster than 
the ColorWave 600, capable of printing 
225 A1 documents per hour. Océ says that 
‘prints per hour’ is a better measure of 
performance than prints per minute as it 
takes into account the time between prints. 
One of the strengths of the 650 is that 
it starts printing the second page before 
it has cut the first. Another is the fully 
integrated scanner for one-touch copying 
and scanning. Océ Color Image Logic looks 
at the original document, determines what 
type of document it is and automatically 
applies the correct settings.

Océ is positioning the 650 as a colour-
capable device for existing users of mono-
only devices and is pricing B&W output 
to be competitive with dedicated B&W 
systems. At drupa 2012, it added a special 
version, the Océ ColorWave 650 Poster, for 
the point of sale market.

Eneo
Just as Canon is developing print solutions 
and services for office-based customers, 
so Océ is developing web services for 
customers in the production print arena. 
These include the new eneo cloud-based 
document distribution system.

Accessed via a web browser from PC, 
Mac or smartphone, eneo lets users manage 
the distribution of project documents, 
with version control, audit trails, email 
notifications, requests for further information 
and the option to have documents printed 
by accredited suppliers. Pricing is on a 
project member, per month basis.

There are many collaboration solutions 
on the market, but Océ believes eneo has 
an edge because it is simple to use and 
printing is fully integrated.  
www.eneo.ws
www.oce.com

Mixed  
media

Changes to Océ’s TDS 
portfolio reflect trends and 
developments in the wider 
market

Océ has 
launched the 

Océ mobile 
webTools app 
for iPads and 
smartphones

The Océ Mobile 
WebTools app 
keeps site 
workers up-to-
date
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cost savings
Panasonic KX-MB1520 Compact Printer

IntroducIng the new PanasonIc ultra comPact, 
fast, multIfunctIonal laser PrInter.

Key features:

sPace savIng comPact body 
Small footprint, perfect for fitting into tight spaces where space  
is not always available.

slanted bacK control Panel
The control panel is designed for easy use when fitted on a  
shelf or rack.

slIm bacK desIgn
Designed with a flat back so all controls, paper and consumables 
can be installed from the front.

one touch oPeratIon 
The key buttons are located on the front for ideal operational use 
when copying and other operational options.

easy PrInt utIlIty
The freely supplied Easy Print Utility software allows users to 
edit, merge and rearrange documents prior to printing. Even a 
letterhead and/or watermark can be added. Conversion to a PDF 
document is a standard feature.

QuIcK coPy functIons 
The built in Duplex feature allows a single page print on 2 sided 
scanned items, such as Business cards.

colour scan
Scan documents in full colour and convert them into PDF via  
your PC.

Pc-fax  
You can directly print and receive faxes to and from your PC.

sPeaKerPhone
Optional functions which allows users to call the fax recipient 
after sending a fax to confirm receipt.

The PerfecT comPacT Laser 
mfP, designed To meeT The 
needs of any smaLL office  

or home office.

Panasonic System Communications Company Europe
Panasonic House, Willoughby Road
Bracknell, Berkshire RG12 8FP

Available from:

www.panasonic.co.uk/document
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Olivetti has built up one of the largest, and probably most diverse, product portfolios that 
the business, IT, retail, education, banking and gaming markets have ever seen.

Not only does Olivetti’s business product range offer a vast array of colour and black 
and white A3 and A4 MFPs, and desktop solutions, to suit virtually any type of business 
printing, copying and document management application, but it has a very successful 
range of range of 10” to 15” laptops, 10” and 7” Android touch tablet PCs and a range of 
interactive digital whiteboards that can be used for all manner of education and business 
training purposes.

Olivetti is one of the world’s leading banking equipment suppliers, providing behind the 
scenes, pass-book printers, readers and scanners within major banks and building societies 
world-wide, and is also a provider of self-service ATM solutions and display equipment for 
imparting information to customers while they queue or reside in waiting rooms.  

There’s never been a 
good time to put all 
your eggs in one basket....

....until now
If you are interested in  nding out more about Olivetti and 
its product range please contact us.

www.olivetti.co.uk

Business Printing Solutions Education & Training Solutions Paperless Banking & 
Finance Systems

Retail & Hospitality
EPOS Systems

Document Management
& Archiving

Laptops for Personal & 
Business Use

Android Touch Pamel PC 
Solutions 10” & 7” Formats
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Robert Newry, co-founder of 
NewField IT, is a great advocate of 
end user data in MPS engagements 
involving fleet optimisation.
“Eight times out of 10, looking only 
at device data and the location of 
printers will be sufficient to make 
savings and efficiencies. But two 
times out of 10, you will end up 
getting it wrong and that will impact 
suppliers’ profits and the efficiency 
of users,” he said. 

Newry argues that any analysis based 
purely on printer page counts has to make 
assumptions about end user printing habits 
that in some cases will be flawed.

“MPS is all about providing a more 
efficient and value added service around 
printing. The way this has been achieved 
to date is to look at data from devices. You 
see a hardware device doing 5,000 pages 
a month, you look at where it is located 
and you assess whether you can get rid of 
it and consolidate it with another device 
nearby. That approach delivers savings, but 
it has limitations,” he said.

“If you see a heavily used device, the 
tendency is to assume that everyone is 
printing to that device and that if you 
move it and change the configuration of 
the fleet, the print volume will simply move 
to the next nearest device and people’s 
printing habits will stay the same. The 
reality is people’s printing choices aren’t 
based on where the nearest device is; 

they’re based on their needs – does it have 
A4 or A3?; does it have letterhead paper?; 
does it have stapling?.

“When you overlay user data on a floor 
plan, and not just device data, you see the 
other half of the picture: you see where 
people really are doing their printing. If 
a machine is doing 40,000 prints, the 
assumption is that it is being used by the 
whole floor, but that volume could be 
coming from just two users,” he said.

Better decision-making
At the beginning of last year, NewField IT 
introduced a new module for its AssetDB 
printer fleet visualisation software that 
allows users to view end user and device 
data on office floorplans. The new feature 
lets an MPS consultant drop a person onto 
an office floor plan to see what machines 
they print to, when and in what volumes. 
It can also be used to show how many 
people use a particular device.

The potential of this software to 
improve decision-making is obvious, but so 
far its take-up has been disappointing. This, 
Newry explains, is due to the complexity 
of combining data sets from end users and 
devices.

“There hasn’t been an easy way to link 
the two up,” he said. “An SNMP tool is 
used to retrieve page counts from devices, 
while end user data comes from an agent 
on the user’s PC or server. The reason you 
can’t pull data together is that one set 

comes from a device with a serial number 
and IP address and the other from a print 
queue. If you have 100 devices, you get 
100 page counts. But assuming you have 
a user to device ratio of 5:1, those devices 
will serve 500 users, and if they print 
100 pages a month, you suddenly have 
50,000 lines in a .csv file. That’s a massive 
challenge in terms of data and to date no 
one has really tackled that.”

In order to overcome this limitation, 
four MPS players in the US – FM Audit 
(SNMP device management); Preo 
Software (end user monitoring); NewField 
IT (fleet visualisation); and Supplies 
Network (MPS programmes for the 
channel) – have formed a coalition to put 
end user data alongside device data at the 
heart of every MPS.

Already, this has made it easier and 
cheaper for the channel to integrate and 
make use of both data sets:

1. Preo has unbundled its product set 
and is now offering a data-only SKU that 
gives MPS providers end user data and 
reporting at price levels comparable to 
device management software;

2. FMAudit is using Deployer software 
to enable resellers to install both FMAudit 
and Preo in customer environments via a 
single user interface, making device and 
end user data more accessible for fleet 
assessment and management. For ease of 
deployment, a single install process pushes 
the dealers’ suite of MPS tools to the end 
users’ desktops; and

3. Supplies Network has integrated 
its 360 Plus Database with NewField 
IT’s AssetDB solution so that device and 
end user data from FM Audit and Preo 
applications can be imported in one .csv 
file. This will enable resellers to monitor 
network and local devices, end user 
printing behaviour and the relationship 
between the two in a visually compelling 
way.

So far, these developments are only 
available to resellers in the US, but by 
demonstrating how the channel can cost-
effectively make better use of both data 
sets, they make it more likely that MPS 
providers on this side of the Atlantic will 
soon be given the tools they need to gain 
a complete view of customers’ printing 
activities.
www.newfieldit.com
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mps

The whole picture
Leading players in the MPS ecosystem are working 
together to make it easier for MPS providers to analyse 
end user data. So far, the results are only available in 
the US, but the initiative does set a precedent that could 
inspire players on this side of the Atlantic.

MPS is 
all about 

providing a 
more efficient 

and value 
added service 

around 
printing.

Screenshot taken 
from Asset DB 
displaying a visual 
representation
of user/device 
data
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secure print

Users can 
authenticate 
themselves on 
a touchscreen 
vPad (below) 
or a software-
based virtual 
vPad (above)

Secure print systems that require 
users to identify themselves before 
a document is output are a popular 
way of reducing print volumes, 
cutting costs and improving 
document security. For resellers, they 
are a key growth area that can also 
help build long-term relationships 
with customers. IDC expects the 
market for print security solutions 
to enjoy a CAGR of 23% from 2009 
to 2015.

One criticism of existing solutions is 
that many are vendor-specific, will only 
work with PCL or PostScript devices or 
require printers/MFPs with a high level of 
functionality, such as a touchscreen display. 
This can work to the reseller’s advantage 
if it leads to additional hardware sales, but 
could be a disadvantage if a customer has 
a limited budget; wishes to retain existing 
devices; or prefers to choose best-of-breed 
devices from multiple suppliers.

Recognising that many businesses have 
mixed vendor fleets and machines with 
diverse capabilities, printing virtualisation 
specialist UniPrint, which has just opened 
its first UK office (see page 8), has 
developed a device-agnostic secure print 
system that will work with any print device, 
in any print environment and with any 
application.

“We are vendor independent and 
our software can co-exist with existing 
printers,” explained Arron Fu, VP of 
software development at UniPrint. “Our 
software sits on top and enables pull 
printing without being stuck with a single 
vendor. If a customer wants secure 
print, they don’t have to 
bind themselves 

into a solution from HP, Xerox or Canon. A 
lot of enterprise customers don’t want to 
do that.” 

Called UniPrint Infinity, the solution 
brings together the company’s established 
universal print driver (UPD) with a network 
attached tablet, or ‘vPad’, on which users 
can identify themselves using a PIN, 
network ID or swipecard (the pad has USB 
connectivity to accommodate off-the-shelf 
card and RFID readers). 

There is also the option of a software-
based ‘virtual pad’ that can be installed 
on a spare Windows XP computing 
device that a customer might have lying 
around, helping to reduce the total cost of 
ownership. In the future, the ‘virtual pad’ 
could be embedded within devices.

Consistent look and feel
The UniPrint UPD provides a consistent 
interface between the user and a print 
server that holds and manages print 
drivers for individual devices. This gives 
office workers the same look and feel 

regardless of make or model of printer 
used; simplifies the deployment of new 
devices or upgrades; and reduces the need 
for training.

It converts print jobs into encrypted 
PDFs that can be printed, saved or emailed 
and in the process compresses files by 
up to 90% for more efficient use of 
bandwidth. Other useful features include 
the ability to define one-click printer 
profiles for recurring print jobs or for 
specific users to control how they print.

In normal use, the UniPrint driver 
displays a list of available printers and the 
user clicks on the one they want to print 
to. With the UniPrint Infinity secure print 
solution, they choose a virtual print queue 
instead.

In order to pull a print job down from 
the server for output on the device of their 
choice (follow me printing), a user must  
authenticate themselves at a network-
attached vPad or virtual vPad. Depending 
on the customer’s needs, a reseller could 
install a vPad next to each printer or share 
a unit between multiple devices.

For maximum security, a document can 
be protected with a secure PIN and in such 
cases this, too, will need to be entered. 
Once this has been done, the user just has 
to select the relevant print job from their 
personal queue and the printer they want 
to print to. 

UniPrint is already looking ahead to the 
next version. Due out next year, this will 
include a number of enhancements, such 
as support for mobile printing directly to 
the vPad; archiving and monitoring, which 
will capture all print jobs and flag up any 
sensitive information being posted and 
save it for audit and compliance purposes; 
and policies to enforce mono or two-sided 
printing.

UniPrint works with two distributors 
in the UK – Arrow ECS and Prianto – 
and over the next few months will be 
expanding its Platinum partner program. 
www.uniprint.net

No limits
UniPrint Infinity enables resellers to add follow me and secure printing 
to multi-vendor print environments. James Goulding reports

Citrix-ready
UniPrint Infinity has been verified as Citrix Ready, indicating its 
compatibility with Citrix desktop virtualisation solutions and raising its 
profile amongst 260,000 Citrix customers and 10,000 Citrix resellers. 

“The Citrix Ready verification process was designed to make it easier for our 
customers to find and integrate partner products that are compatible with Citrix 

solutions,” said Aimee Catalano, vice president, alliance marketing at Citrix. “Partners 
like UniPrint are an important part of our strategy to build an open and flexible 
ecosystem that meets a wide variety of customer needs.” 

Arron Fu, VP of Software Development at UniPrint, said: “Through the Citrix Ready 
program, we hope to tap into a new market, improve customer satisfaction and 
increase mindshare by leveraging our relationship with Citrix. UniPrint Infinity already 
provides numerous benefits to enterprises and this verification indicates that our 
product has successfully passed a series of tests that establish the seamless integration 
of our product with Citrix.”



www.ECi.eu • eu-info@ECiSolutions.com
ECi and the ECi Red Box logo are trademarks or registered trademarks of eCommerce Industries, Inc.  All rights reserved.

            www2.ECiSolutions.com/ECi-Covered
                           or speak with someone today: +44 (0)333 123 0333 

We’ve Got You Covered

Everything you need  
to grow your business.

ECi gives you the power, experience 
and tools to succeed in today’s 
competitive climate. 

Back-Office solutions to maximise business efficiencies

E-commerce to increase overall customer reach

Business Intelligence to unlock sales potential

CRM to offer customers a higher level of service

And much more! 

Experience • Flexibility • Scalability • Training  
Support • Integrations • Partnerships • Stability



The new smart audit tool for 
iPad and Android

WebSmart

info@newfieldit.com

•  Intuitive web-based application

•  Works with wireless and 3G 
enabled devices

•  Enables audits to be conducted 
by all members of staff and 
customers!

•  Can help lower the cost of smaller 
site audits

•  Automatic updates of project data

•  Obtain customer feedback  
in seconds!

www.assetdb.com
@AssetDB
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growth opportunities

A demonstration of Brother’s new 
100 pages per minute inkjet printer 
was the highlight of a pan-European 
event held in Berlin, at which the 
office technology company unveiled 
its growth strategy for the next five 
years.  

The ‘world’s fastest mono inkjet printer’ 
still has a few glitches to be ironed out – it 
was shown printing simplex only – but 
Brother is confident it will be ready for 
launch within the next 12 months.

With print speeds 58% faster than 
desktop laser printers, laser quality output, 
automatic two-sided printing, 50% lower 
energy consumption than high end lasers 
and a low total cost of ownership, the 
printer is an exciting proposition at a time 
of renewed interest in inkjet technology 
for office applications and managed print 
services.

Within the broader context of Brother’s 
five year strategy, this flagship-in-waiting 
reflects two key themes, a move into the 
enterprise space and greater diversification 
within Brother’s printer offering, as the 
company leverages its ownership of 
laser, LED, inkjet and thermal printing 
technologies. 

Brother’s focus on diversification is 
not confined to print but extends to the 
development of new product areas, such 
as scanners and cloud-based services, 
providing resellers with new opportunities 
to grow sales and expand their business.

Back to Growth
Under the strapline ‘Back to Growth’, 
Brother aims to double sales to 1000 
billion yen by 2021, with an interim target 
of 750 billion yen by 2015 – nominally 
50% higher than the 492 billion yen 
turnover achieved in 2011. 

This appears daunting, 
but as Toshikazu Koike, global 
president and chairman of 
Brother Industries (Japan), 
pointed out, if figures are 
adjusted to take into account 
the projected exchange rate 
in 2015 (1 Euro = 100 yen), 
today’s sales are equivalent to 
600 billion yen i.e. only 150 
billion yen short of the 2015 
target. 

He added that if you take away 
the negative effects of exchange rate 
movements, the 2011 turnover figure of 
492 billion yen is higher than the 2007 
figure of 567 billion.

Brother expects much of 
its growth to come from 
developing markets in Brazil, 
Russia, India and China, but 
it has also set ambitious 
targets for mature economies, 
including a rise in turnover 
from 387.31 billion yen to 525 
billion yen. 

Printers & Solutions
Brother plans to increase sales of its Printer 
& Solutions business, which currently 
accounts for 65% of company turnover, 
by developing new markets for print 
technology and by expanding into the 
enterprise sector with faster machines and 
integrated print solutions. 

Following its successes in the labeller 
and A3 inkjet printing markets, Brother is 
turning its attention to the fast growing 
mobile printing sector with the launch of 
the RJ series of 4in thermal printers for 
field-based applications such as ticketing, 
labels and receipts. These robust printers 
(and accessories such as car mounts and 
card readers) join the company's existing 
series of portable A4 printers for mobile 
sales people.

Brother claims that thermal print 
technology is preferable to inkjet 
technology in harsh environments – the 
RJ series has IP45 accreditation indicating 
that the devices are protected against dust 
and water sprayed from any direction. 
Moreover, today’s thermal paper looks 
and feels more like plain paper and has a 
5-year guarantee for legibility if stored in 
the right conditions.

As well as giving resellers another 
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Opportunity
  knocks

n  Sales to grow 25% by 2015

n  ‘World’s fastest’ office inkjet 
printer to be launched within 12 
months

n  Brother Solutions Interface aids 
integration with print solutions

n  Vendor-neutral b-guard cost control 
and secure print application for 
SMEs and enterprises 

n  New range of robust 4in thermal 
printers

n  Enters network and desktop 
scanner market

n  Brother Online gateway gives 
access to cloud solutions from 
Brother and third parties

n  Launches web conferencing 
solution

Toshikazu 
Koike, global 
president 
and chairman 
of Brother 
Industries 
(Japan)

Brother’s RJ series of 4in thermal printers 
provides a durable mobile printing solution 
for field workers in logistics, emergency 
services, engineering and manufacturing.

QL700  
label printer

continued...

More opportunities for resellers, as Brother puts print solutions 
and new technologies at the heart of its growth strategy
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buoyant market to address, Brother’s 
expanding range of thermal printers can 
be used by system integrators as part of a 
complete mobile working solution, along 
with Brother’s new range of lightweight, 
USB-powered portable scanners. 

Enterprise solutions
To date, Brother has focused on the 
SME sector, but the development of 
faster printers (e.g. the new HL6180DW 
and HL5400 series) and a new Brother 
Solutions Interface that allows printers 
to be integrated with applications from 
Brother and third parties mean it is now 
in a position to meet the needs of larger 
customers.

One of the first such solutions, available 
exclusively from Brother in Europe, is the 
b-guard cost management, secure and 
pull printing application, which helps 
businesses reduce waste, cut costs and 
improve document security. Operated 
by Windows log-in, PIN or card-based 
authentication, it includes features useful 
for today’s more mobile workers, such as 
the ability to submit a print job by email. 
When linked to Active Directory, it can 
also be used to scan documents straight 
to a user’s email address – a good way of 
supporting scanning to mobile devices.

Because b-guard is vendor-independent 
and will work with other manufacturers’ 
devices, resellers can install a system that 
works across a customer’s entire fleet 
including departmental A3 MFPs where 
Brother doesn’t compete. 

Diversification
As well as developing existing product 
areas, Brother announced a new Network 
Imaging Device division to address markets 
complementary to office printing. Targeted 
to achieve sales of 50 billion yen by 2015, 
the new division will provide hardware and 
software solutions aimed at end users and 
system integrators.

In July, this division is launching 
Brother's first range of single function 

desktop and network 
scanners, giving resellers 

and system houses 
further scope to 
deliver integrated 
solutions and the 
opportunity for 
resellers to attack 
a market that 
Infosource expects 
to double over the 
next three years. 
Key features include 
duplex colour 
scanning, automatic 
document feeders, 

touchscreen controls, 
wireless networking and 

the ability to scan directly to cloud-based 
services including Brother Online.

Brother Online is a brand new cloud-
based portal that provides two-way 
communication between end users’ cloud-
enabled computing devices, printers and 
scanners and cloud-based services from 
Brother and third parties. 

One of the first of these is Brother’s 
OmniJoin web conferencing solution 
derived from its acquisition of Nefsis. 
Available this summer, OmniJoin combines 
web conferencing tools, such as application 
sharing, screen sharing, VoIP, chat and 
presence, with the cloud-based storage 
of documents and video that makes it 
easy for participants to share (and print) 
content.

AirScouter 
Another offering from this division is the 
futuristic AirScouter. Mounted on a pair 
of glasses and connected wirelessly to 
an iPad or iPhone, this small box displays 
a 2D or 3D image that the wearer can 
view while carrying out other tasks. It also 
incorporates a camera so that colleagues 
off-site can see what the wearer sees.

Unlike consumer-oriented Google 
Glasses, Brother’s Airscouter is being 
promoted as a business tool suitable for 
integration into industrial applications, 
such as manufacturing or servicing and 
support. Examples given by Brother are 
of an assembly line worker following a 
video demonstration of how to assemble 
a particular item; and a service engineer 
examining a fault remotely and advising 
the on-site engineer how to resolve it.

In his opening address IDC’s Arnaud 
Gagneux argued that the European printer 
market is alive and well (see page 5). By 
diversifying, expanding its product range 
and developing capabilities demanded 
by enterprise customers, Brother is giving 
resellers the opportunity to capture a 
greater share of that market now and in 
the future.

growth opportunities
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...continued

Brother's lightweight scanners can 
be integrated into a complete mobile 
working solution.

This summer 
Brother is 
launching its first 
single function 
desktop and 
network scanners.

HL5400

HL6180DW
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Ongoing service and 
total peace of mind

Ricoh Click gives the freedom of printing as little or as often as 
your customer likes while keeping printing costs at a manageable 
and traceable level. 

How is Ricoh Click different? 
Offering everything you could want in a print service: 
-   Nationwide fleet of over 1000 Ricoh trained field engineers
-   Pay as you print billing
-   24/7 Easy to use online support services and help desk
-   Consumables ordering service
-   Simple tier structure and pre-agreed prices

Members of Ricoh Click also benefit from the Ricoh Reseller Programme offering sales and marketing development 
support, access to the latest offers and promotional materials and the latest product information. 

Scan here to view the Ricoh Click 
range available at Midwich

For more information, please call our sales team or 
speak to our dedicated specialist Daniel Summers on:

01379 649200
or visit www.midwich.com

Join today...

All Ricoh Click devices have electronic counters that log the number of colour and mono prints made

Terms & Conditions: Prices are trade and exclude carriage and VAT. Prices are correct at time of publication, please confirm at time of ordering. E&OE. All transactions are in accordance with our full terms and 
conditions, a copy of which is available upon request. All trademarks are the property of their respective manufacturers. Your calls may be recorded for training or demonstration purposes. Copyright © Midwich 
Limited 2012. Midwich Limited, Vinces Road, Diss, Norfolk IP22 4YT. Job Number: 1734-Q1-12.
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print smart
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Oki has announced “medium term” 
plans to double printer sales in 
EMEA – already the company’s most 
important region, accounting for 
50% of sales. Much of this growth 
will come from new and expanding 
markets, but Oki also plans to 
increase sales in mature markets, 
such as the UK, through an expanded 
product range and greater focus on 
solutions and services.  

Like other Japanese companies, Oki 
had a difficult 2011. The disruption 
caused by the earthquake and tsunami 
was compounded by severe flooding in 
Thailand, which forced Oki to suspend 
operations at its printer manufacturing 
plant in Ayutthaya Province.

Since then, Oki has overhauled 
its manufacturing capability, building 
in greater tolerance, extending the 
geographic base of its supply chain and 
expanding production capacity by 140%.

Takao Hiramoto, president of Oki Data 
Corporation and one-time Executive Officer 
and General Manager of the company’s 
Systems Hardware Division, added that 
Oki’s new strategy was underpinned 
by a change of corporate culture. “My 
approach is exactly what worked for the 
ATM division: to take the business back to 
basics and put the customer at the heart of 
our organisation,” he said.

He declared that Oki would support its 
sales drive with greater marketing activity, 
much of it focused on the company’s 
LED print technology, first developed in 
1981, which remains an important area of 
innovation and product differentiation.

“LED has many advantages over laser 
print technology,” Hiramoto explained. 
“The fixed LED head is a simpler 
mechanism for easier maintenance, with 
high resolutions and fast print speeds. It is 
about half the size of a laser engine and 

the flat paper path allows more versatile 
media handling.”

He said that LED met customers’ 
need for “products and services that 
give value for money, reliability and high 
performance”.

Media flexibility
As part of its ‘Print Smart’ strategy, Oki 
is highlighting how its printers’ compact 
design and ability to handle a wide range 
of media enable small and medium-sized 
businesses to cut costs and improve 
productivity by producing marketing 
material in-house. 

One company already doing this is 
Citroën Scandinavia, which sells cars in 
Denmark, Norway and Sweden. It used to 
produce point of sale material centrally 

for distribution to its 175 local resellers, a 
process that was slow – new promotional 
displays could take anything from five days 
to five weeks to produce – and costly, with 
distribution making up 50% of total costs.

Citroën Scandinavia has now 
implemented a web-based design solution 
that allows local resellers to design 
and customise banners, outdoor signs, 
window stickers, posters etc. online and 
print them locally on an Oki printer. As 
well as saving time and money, the new 
system lets resellers respond to local sales 
opportunities instantly.

Another customer benefiting from Oki 
printers’ media flexibility is Waitrose. It 
recently brought the printing of polyester 
shelf-labels for freezer cabinets in-house 
saving £1 million a year. Instead of 
outsourcing label production, Waitrose 
now prints them centrally on four Oki 
ES9410 A3 colour printers.

To help resellers make the most of this 
capability and increase sales of specialist 
media, from plant tags to window stickers, 
Oki recently appointed a new distributor of 
print media that can supply resellers with 
stock more quickly than before.

Opportunities for resellers
Terry Laidlaw, managing director EMEA 
of Oki Europe Ltd, said that as customers 
used modern technology to ‘print smarter’ 
and bring more print jobs in-house, 
as Citroën Scandinavia and Waitrose 
have done, the channel would have an 
increasingly important role.

“SMBs won’t have IT expertise and this 
gives the channel a perfect opportunity 
to help customers improve print efficiency 
through a more consultancy-style 
approach,” he said.

He added that Oki has numerous 
strengths from a channel perspective: it has 

Print Smart

Takao Hiramoto, 
president of Oki 
Data Corporation

continued...

A revitalised Oki is putting last year’s 
difficulties behind it with a refreshed 
printer range and ambitious growth plans 

“LED has 
many 
advantages 
over laser 
print 
technology”
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print smart

no direct sales force and is 100% channel-
focused; its product line is designed 
specifically for the SMB market; Oki owns 
its own technology so isn’t dependent 
on other suppliers; the reliability of LED 
technology allows Oki to offer its products 
with free 3-year warranties; and it is 
introducing new products that will broaden 
its appeal to new channel partners.

“We have not been as strong in the 
copier channel as we would like to be, 
because we have not offered the range of 
products that we should have,” he said. 
“But now we have that range, which 
means a dealer doesn’t have to think in 
terms of offering these products from this 
vendor and these from another. The hope 
and expectation is that he will offer all 
products from Oki.” 

Print Solutions
This applies to print solutions, too, 
including Oki’s new secure print option 
that will enable resellers to address a 
market that IDC says is growing at a 
compound annual growth rate (CAGR) of 
23% (2009-2015).

It has added a foreign device interface 
(FDI) to the C831/41 colour printers 
(optional on the MB491 mono MFP), which 
allows users to release print jobs using a 
card. This option is particularly suitable for 
larger businesses that might already use 
cards for access control and for businesses 
that mandate card release as a means of 
controlling and auditing printer usage.

For smaller businesses or ones that 
simply want to offer the option of secure 
output on shared devices, Oki offers PIN 
release through the print driver. Available 
on all Oki devices that have built-in hard 
disks or the ability to accommodate a 
Secure Digital High Capacity (SDHC) 
memory card, the Secure Print option holds 
a print job in the selected printer’s memory 
until the user enters their PIN.

Additional features include Encrypted 
Secure Print which provides an extra 
layer of security by encrypting files before 
they are sent to a printer; and the secure 
erasure of documents once they have been 
printed or after a user-defined period of 
time if they are not released. 

Managed Print Services
Another major focus for Oki is Managed 
Print Services (MPS), not only because it 
represents a big opportunity for resellers, 
but because it allows Oki to meet 
customers’ needs in their entirety.

“The end user must have the right 
to choose how he wants print output 
delivered to him,” Laidlaw explained. “He 
must be able to buy hardware or, if he 
prefers, say ‘Print is very important to me 
and I want the confidence that someone 
else is going to come in and keep my 
printers working’. We are able to come in 
and give them that confidence.”

He added that Oki would work with 
dealers to ensure that they were able to  
meet the customer’s requirements.

“If a dealer comes across an 
opportunity it doesn’t have the capability 
to deliver, we can do that for them with 
the dealer still fronting the deal. We will 
do back office, consumables delivery, 
monitoring, service delivery, break-fix, but 
it will remain a service provided by the 
dealer,” he said.

Oki’s capabilities in this area are well 
proven as demonstrated by the MPS it is 
delivering in partnership with IBM to 170 
DEFRA sites throughout the UK (see next 
issue of Business Info for more details).

Historically, Oki’s strength has been 
with small and medium-sized businesses, 
but the expansion of its product portfolio 
and its embrace of print solutions mean 
that it is now able to meet the needs 
of larger customers too, bringing new 
opportunities to Oki resellers.

C841  
A4 colour printer

MB451  
mono MFP

...continued

For the micro and small business: 

•  B401 A4 mono printer, lowering the entry 
price for a professional quality duplex-capable 
device;

•  MB441 and MB451 mono MFPs offering 
automatic double sided copying as standard; 

•  C300 range of compact A4 colour printers;

•  C822 series ultra compact A3 colour printer. 

For the small to medium-sized workgroup: 

•  C500 Series A4 colour printers with automatic 
duplex, PCL and network capability, high yield 
consumables;

•  M461, M471/MB471w A4 mono MFP with 
double-sided scanning, copying and faxing;

•  MC352dn, MC362dn, MC562dn A4 colour 
MFPs;

•  C831 ultra compact A3 colour printer, the 
world’s smallest A3 laser class page printer, 
offering enhanced performance and faster 
output speeds of 35ppm.

For the large workgroup and enterprise:

•  MB491 A4 mono MFP offering encrypted 
secure print and the ability to forward 
incoming faxes to an email address or a folder 
on the network;

•  C8000 series colour printers with IC card 
reader option for secure print, including C841 
A4 colour printer with 1200 x 1200dpi output 
and compact C831 A3 colour printer.

All new models feature energy-
saving ‘Deep Sleep’ mode, which 
reduces consumption to the barest 
minimum (often less than 1 watt) 
and ‘Auto Power Off’ technology that  

automatically turns off devices after 
periods on non-use.

2012 NEW PRODUCT 
HIGHLIGHTS
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Nothing gets closer to an  
OKI Original Consumable…

local and 
national 
technical 
support

led technology with 
proven reliability

template 
manager 
software

range of media 
and paper sizes

considering the 
environment

original 
consumables

From the design stage to our stringent manufacturing operations and aftercare, 
OKI takes special care to ensure that your Original Consumables work in perfect 
harmony with your printer hardware.

It's our way of empowering you to print what you want, when you want. With ease. 
With peace of mind. With vibrant colour and pin-sharp monotones.

OKI's desktop and workgroup printers and MFPs take maximum advantage of 
our single-pass LED technology. Your Original Consumables sit neatly together to 
deliver fast throughput while taking up less space in your office. Naturally, if you 
need further proof about the legendary performance and reliability of our hardware, 
we invite you to take up the option of OKI's free, three year warranty. Just ask your 
authorised reseller for details.

OKI. All together, a better way to build your business.

www.oki.co.uk

than an OKI Original Consumable.
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www.adventdata.co.uk
Call: 0871 222 38 44
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erasable toner

Print, erase, print, erase, 
print...

Another paper-saving product yet to see  
the light of day is Xerox’s erasable paper. 
Xerox has taken a different tack to Toshiba 
and the University of Cambridge, by 
developing re-usable paper that erases itself 
after a certain period of time. Suitable for 
‘daily use’ documents printed for a single 
viewing, which Xerox says account for 
two out of every five pages printed in the 
office, erasable paper uses compounds that 
change colour when they absorb a certain 
wavelength of light and then gradually 
disappear. The version unveiled by Xerox in 
2008 self-erases after 16-24 hours.

When it comes to printing, office 
workers have taken the ‘reduce, reuse, 
recycle’ mantra to heart, often for 
financial rather than environmental 
reasons. 

According to the Kyocera Mita 
Environmental Survey 2011, the average 
number of pages printed by an office worker 
fell by 40% between 2010 and 2011, from 
10,000 pages a year to 6,000. Meanwhile 
organisations continue to recycle their waste 
paper: the recycling rate in Western Europe is 
now 70% and must be nearing its ceiling.

The area where office workers have been 
less successful is paper ‘re-use’. Yes, you can 
make litter for guinea pigs or turn waste 
paper into notepads (harder to do now that 
people print on both sides of the page), but 
this hardly qualifies as productive re-use. 
What’s needed is a way to erase pages so 
that they can be printed again and again.

Printer manufacturers have been working 
on this concept for 15 years or more without 
success. Until last month, when Toshiba 
unveiled an erasable toner system to be 
launched in the winter of 2012/13. A video 
report by Digitized Information Inc. (www.
diginfo.tv) shows the system in action, from 
which it is possible to draw the following 
conclusions:
n  The system requires specially developed 

erasable toner and a purpose-built MFP, 
but works with normal copier paper.

n  Erasable toner is currently only available 
in blue, but Toshiba plans to launch other 
colours in the future, as well as a colour 
version of the MFP.

n  Toner is erased using heat, which also 
removes notes made with a Pilot Frixion 
erasable pen. Other ink and pencil marks 
are not removed.

n  A sheet can be erased five times.
n  The process de-colours the toner, rather 

than erasing it completely. Because a 
ghost of the original text can remain, the 
system isn’t suitable for sensitive material.  

n  The erasing unit is currently a separate 
unit, but the plan is to integrate it fully into 
the MFP.

n  A scanner within the erasing unit digitises 
and archives pages before they are erased.

n  Erased pages are automatically sorted into 
those that can be re-used and those with 
pen marks that will need to be recycled.

This is an exciting development, but there 
are still questions around pricing, energy 
consumption and the practicality of such a 
system in an office environment that Toshiba 
will need to address if its solution is to 
become an office staple. There is also the 
risk that alternative systems could make it 
redundant.

Laser removal
New research from the University of 
Cambridge, also released last month, proves 
it is possible to remove normal HP LaserJet 
toner from Canon copier paper without 
damaging it in any way. 

The purpose of the study led by Dr 
Julian Allwood, Leader of the Low Carbon 
Materials Processing Group at the University, 
was to see if there was an energy-efficient 
alternative to recycling for paper re-use. After 
considering options for removing, obscuring 
or decolouring text, his team focused on 
applications of laser technology. “Initial 
tests showed that we could heat toner to 

the point where it vaporises, but that doing 
so aged the paper leaving a perfect yellow 
print of the line removed,” explained  
Dr Allwood.

However, further trials found that 
in certain combinations toner could be 
vaporised without damaging or marking the 
paper, potentially allowing a sheet to be re-
used five times. Particles from the vaporised 
toner are filtered so that the surrounding 
air stays clean.

The study found that toner removal and 
paper re-use eliminated four steps from the 
paper production cycle – forestry, pulping, 
paper making and disposal by incineration 
or landfill – resulting in a 95% reduction in 
emissions compared to the production of 
one tonne of office paper. Recycling has a 
76% reduction in emissions.

Dr Allwood told PrintIT that when 
economies of scale are taken into 
account the advantages over recycling 
could be even greater. “We were using 
a developmental laser not designed for 
efficiency. We’ve made an estimate that 
this could save half the emissions created 
by recycling paper, but that depends on a 
raft of elements,” he said.

Dr Allwood’s concept is not as 
advanced as Toshiba’s – he is currently 
looking for a manufacturer to create a 
prototype – but it does have one big 
advantage: it works with the most widely 
used toner and standard paper. “If you lock 
the user into a specific paper or toner, you 
make life easier for yourself. But that limits 
the supply of material you can feed in. Our 
hope was to generalise this to all paper 
and toner,” he said.

Could 2013 be the year of erasable toner? 
James Goulding reports

GoinG, 
GoinG,  
Gone?

One of only 
two working 
prototypes of 
Toshiba’s toner 
eraser seen in 
action at News 
International’s 
London offices. 
Used paper 
goes in the top 
and clean paper 
comes out  
the bottom.
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Nuance proudly offers all of the tools you need 
for print management, document capture  

and digital distribution
Cut costs  

with pull printing,  
resulting in less waste 

Further sharpen 
your efficiency  

with eCopy  
scanning software

Uncork your potential 
for saving money on  

print and copy

Gain access to  
the best service teams,  
upgrades and updates 

Add an edge  
to your document  

confidentiality with a 
document audit trail

Equitrac print management 
& equipment tracking
Control, manage & reduce print costs.
Track usage of all networked devices.
Secure anytime, anywhere printing.
Personalized user workflow.
Reduced environmental footprint.

To find out more about how much you can save on print, copy and document  
management costs, book a no obligation webinar with a Nuance expert via 
imaging@nuance.co.uk. We’re helping people work smarter.

Discover ways to save 
using print rules for duplex 

and monochrome

eCopy document capture  
& digital distribution
Scan, distribute and store documents. 
Automate paper intensive processes.
Set custom access levels for each user.
Increase employee productivity.
Minimize environmental impact.

© 1995 - 2011 Nuance Communications, Inc. All rights reserved. Nuance, the Nuance logo, eCopy and Equitrac are trademarks or registered trademarks of  
Nuance Communications, Inc. and/or its affiliates in the United States and/or other countries.

Jet Tec Product News.

• Eco friendly packaging
• Low cost alternative to the  

OEM equivalent
• 2 year, 100% quality guarantee
• Up to 30% extralife across the 

CLI-526 range
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Print your life.Please contact a member of our sales team on 0800 66 00 77  
or email sales@jettec.co.uk for prices and to place your orders.
www.jettec.co.uk 

Compatible  
Canon PGI-525 & CLI-526s

Remanufactured  
HP 940XLs

Remanufactured  
Brother TN-230s & HP CE-310s

During April, we have been extremely busy with the launch of many new product lines, adding to 
our existing range of compatible and remanufactured inkjet cartridges and laser toners.

• Eco friendly packaging
• Low cost alternative to the  

OEM equivalent
• 2 year, 100% quality guarantee

• High quality, low cost alternative 
to the OEM equivalents

• 3 year, 100% quality guarantee
• Each toner cartridge is print 

tested before leaving the factory

All products are in stock and available to order now.

Toshiba TEC provides Writtle College  
with a best in class solution
Since it was first established in 1893, Writtle College has been 
producing experts in the land-based industries and is now one 
of the oldest and largest specialist colleges of its kind, with 
students from over 50 nations currently studying there.

Having already been introduced to Toshiba TEC UK Imaging Systems, 
Nigel Kirby, the College’s information services team co-ordinator 
,contacted the company’s head of managed services, Ben Gaston, with a 
view to standardising the College’s fleet. Gaston commented. Our project 
team carried out various data gathering exercises, which allowed us to 
accurately assess usage habits and establish operational costs.’

As part of the audit Gaston and his team identified key locations 
where specific multifunctional products (MFPs) would be most suitable. 
A total of 36 mono and colour products from Toshiba’s e-STUDIO series 
are now in use across the campus. As well as being fast and efficient 
they combine copy, print, scan and fax functionality, while also providing 
users with the option to produce professional finished documents. In the 
College’s media resources and reprographics facility a high specification 
colour MFP was also required and Toshiba was able to fulfill this need 

with an e-STUDIO65030C, providing high speed colour output and 
uncompromising quality.

Writtle College takes its environmental and corporate social 
responsibilities very seriously and prefers to work with companies that 
share this ethos. As well as being ISO 9001 and ISO 14001 accredited, 
Toshiba adopts a sustainable approach to the design, manufacture and use 
of its products, and in 2009 it launched its pioneering Carbon Zero scheme.

The energy saving qualities of the Toshiba MFPs are helping the College 
to meet its environmental objectives and have successfully led to reduced 
wastage and total cost per page. 

Konica Minolta Genuine Consumables
•  You can only buy genuine consumables from authorised Distribution partners: UFP, 

VOW, Advent Data and Westcoast

•  Improved environmentally friendly packaging with less plastic components.

•  INGEDE test passed with top results

•  Simitri HD Toner is not only used in our production printing machines but also in our 
office machines – that means all our machines have “de-inking friendly” toner

•  Konica Minolta toner is CO2 neutral when recycled thanks to its biomass content.

www.konicaminolta.co.uk   Tel: 01268 644 200
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Nuance proudly offers all of the tools you need 
for print management, document capture  

and digital distribution
Cut costs  

with pull printing,  
resulting in less waste 

Further sharpen 
your efficiency  

with eCopy  
scanning software

Uncork your potential 
for saving money on  

print and copy

Gain access to  
the best service teams,  
upgrades and updates 

Add an edge  
to your document  

confidentiality with a 
document audit trail

Equitrac print management 
& equipment tracking
Control, manage & reduce print costs.
Track usage of all networked devices.
Secure anytime, anywhere printing.
Personalized user workflow.
Reduced environmental footprint.

To find out more about how much you can save on print, copy and document  
management costs, book a no obligation webinar with a Nuance expert via 
imaging@nuance.co.uk. We’re helping people work smarter.

Discover ways to save 
using print rules for duplex 

and monochrome

eCopy document capture  
& digital distribution
Scan, distribute and store documents. 
Automate paper intensive processes.
Set custom access levels for each user.
Increase employee productivity.
Minimize environmental impact.

© 1995 - 2011 Nuance Communications, Inc. All rights reserved. Nuance, the Nuance logo, eCopy and Equitrac are trademarks or registered trademarks of  
Nuance Communications, Inc. and/or its affiliates in the United States and/or other countries.
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Order online 24/7 with 
no credit card surcharge

020 8296 7010
northamber.com

Call weekdays 
8:30am to 6:30pm
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A� ordable colour 
for every need
From Ricoh & Northamber,
the printer experts...the printer experts...the printer experts...

These innovative GELJET™ printers have 
a small footprint, full front access and 
colour at virtually the same cost as mono 
prints with ECOnomy colour mode

SG
31
10
DN
w • A4 fast & cost effi  cient duplex & wireless colour printing 

• Up to 29ppm A4 colour & mono print speed 
• Duplex as standard for double sided output 
• 128Mb Memory and 800MHz processor for fast output 

ORDER: SG3110DNW
£141.00

trade ex VAT

in-stock & available now

SG
21
00
N • Up to 29ppm A4 colour & mono 

print speed 
• 32MB memory with RPCS drivers 
• Network ready as standard

ORDER: SG2100N £55.55
trade ex VAT

in-stock & available now

SG3110DN - as above without Wi-fi   £96.66  ORDER: SG3110DN

Call the printer experts today for more on these new GelJet models from Ricoh
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